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Overview

The world of content creation is both a science and art, built on the notion that 
content needs to cater to a targeted audience and deliver its intended message. 
This project researches the types of emotions evoked by articles created during 
the tail end of the 2016 U.S. presidential elections with hopes to understand the 
emotional trends found in these articles and other politically charged content. 
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Results: Text & Emotions
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